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SPRING 2011 
THE SCHOOL OF BUSINESS CONTINUES ITS 
TRADITION OF EXCELLENCE 
Dr. Cheryl L. Noll 
Chair, School of Business 
As we enter the second half of the 2010-2011 academic 
year, we are looking back at the previous year, which was 
an active one for the School of Business. We continue 
our reputation for academic excellence in the School of 
Business. Three faculty members joined the School of 
Business in the fall of 2009, and five faculty joined us in the 
fall of 2010. See inside the newsletter for an introduction to 
the latest members of our team. 
We continue to provide multiple integrative and professional 
development learning opportunities for our students. The 
Executive-in-Residence program brought in Mr. John 
R. Elder, Vice President of Manufacturing for Hitachi 
Metals Automotive Components. During his visit, he gave 
presentations to several classes and gave an evening 
lecture about the current challenges and opportunities in 
the automotive industry. Additionally, Mr. Charles W. Witters, 
Senior Vice President of Lee & Associates Nevada, Inc. 
served as an Executive in Residence. Mr. Witters gave a 
public presentation and visited a number of classes to talk 
about commercial real estate. 
Our student organizations continue to excel. EIU's student 
chapter of the Society for Human Resource Management 
(SHRM) earned the Superior Merit Award for an exceptional 
job of providing opportunities for growth and development 
to its members. The student chapter of the Association of 
Information Technology Professionals (AITP) co-hosted a 
very successful National Collegiate Conference in St. Louis. 
Students were also recognized for their performances in 
academic competitions at the conference. The American 
Marketing Association (AMA) chapter received three awards 
at the International Collegiate Conference in New Orleans-
Outstanding Membership Activities, Outstanding Community 
Service, and Honorable Mention for the UNICEF Fundraising 
Challenge. 
The annual Young Professionals program brought back 
seven young alumni to campus to provide students with 
practical advice on making the transition from student to 
professional - Whitney Edwards, Caterpillar, Inc.; Jenny 
Kleinschmidt, Grant Blasdell & Associates; Kerry Kroscher, 
The Nielsen Company-International Solutions; Shane 
Lavicka, Blain's Farm and Fleet; Stacy Kocon, State Farm; 
IN THIS EDITION: 
Meghan Ryon, Caterpillar, Inc.; and Chad Sutton, First 
National Bank of Pana/lnvestment Centers of America. 
Three business study abroad trips were conducted, including 
short-term trips to Panama, Maastricht, and China. A total of 
forty-one students participated in these faculty-led trips. 
We are proud to recognize our alumni for their excellence. 
The School of Business recognized Gregory Bonnell, 
President and Chairman of Motor Transport Underwriters, 
as the Distinguished Alumnus for 2009. Mr. Steve Ferguson, 
Excavation Division Business Manager at Caterpillar, Inc., 
in Aurora, IL, was honored as the Beta Gamma Sigma 
Chapter Honoree. Mr. Ed Escalante ('73) was honored as a 
2009 distinguished alumnus by the EIU Alumni Association 
to recognize his outstanding accomplishments and service. 
Additionally, Mr. Tom McDaniel ('69) was the recipient of the 
2009 Louis V. Hencken Alumni Service Award in recognition 
of his long-term and continuous service to the School of 
Business and the University. Mr. Paramjit Sidhu (P.J.) ('91) 
and Ms. Brenda Gonzales Tanner ('80), were recognized 
at the International Alumni Reunion as 2009 Global 
Ambassadors by the School of Business and Eastern's 
International Programs. 
Each year our faculty are recognized by the School for 
their outstanding teaching, research and service. Dr. David 
Boggs, Management, and Dr. Crystal Lin, Finance, received 
the Outstanding Researcher Award. Dr. Patrick Lach, 
Finance, received the Outstanding Teaching Award. Dr. Dean 
Elmuti, Management, received the Balanced Contribution 
Award. The Annually Contracted Faculty Outstanding 
Contribution Award was presented to Mr. David Arseneau. 
The highest award given in the School, the Distinguished 
Professor Award, was presented to Dr. Norm Garrett, 
Management Information Systems. 
As we have just completed the fall 2010 semester and are 
looking forward to the remainder of the academic year, we 
are proud about what we have accomplished and excited 
about the future. On behalf of the faculty and staff in the 
School of Business at Eastern Illinois University, we thank 
you for your continued support of EIU and look forward to 
hearing from you soon! 
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FACULTY RESEARCH PROFILE: 
THE SARBANES-OXLEY ACT 
by Dr. Patrick Lach 
Assistant Professor of 
Finance 
The Sarbanes-Oxley Act is one of the most 
significant pieces of financial regulation 
in recent memory. In fact, the day the act was 
signed into law, George W. Bush declared, 
"Today I sign the most far-reaching reforms of 
American business practices since the time of 
Franklin Delano Roosevelt." In a working paper 
titled "The Tradeoffs Between Internal and 
External Governance: Examining the Impact 
of the Sarbanes-Oxley Act on Antitakeover 
Provisions," Dr. Shawn Mobbs (University of 
Alabama) and I examined the impact this act, 
along with new exchange listing requirements for 
the NYSE and NASDAQ (we refer to Sarbanes-
Oxley and the new exchange requirements as 
SOX for brevity) had on firms' exposure to the 
market for external control. 
Managers can be monitored two ways- internally 
by the board of directors and externally by 
raiders who seek to purchase underperforming 
firms at a discount. Since SOX requires firms to 
have outsider-dominated boards, one would 
expect non-compliant firms (those with insider-
dominated boards) to be monitored more 
intensely internally after SOX since independent 
boards are likely to be better monitors than less 
independent boards. 
We find that firms with insider-dominated 
boards prior to the passage of SOX significantly 
increased their level of anti-takeover provisions 
(ATPs) following SOX, which reduced their firms' 
exposure to the external market for corporate 
control. We also find that non-compliant firms 
that increased their ATPs prior to increasing their 
percentage of independent outside directors 
are less likely to be the target of an acquisition 
and also receive significantly lower takeover 
premiums when they are targeted. 
We do not make any attempt to determine 
whether the increase in ATPs was detrimental 
enough to offset the increase in board 
independence; we leave this task open to future 
research . Our goal is to study an unintended 
consequence of the Sarbanes-Oxley Act and 
new listing requirements of the NYSE and 
NASDAQ. 
Managers can be monitored two 
ways - internally by the board 
of directors and externally by 
raiders who seek to purchase 
underperforming firms at a 
discount. Since SOX requires 
firms to have outsider-dominated 
boards, one would expect non-
compliant firms (those with insider-
dominated boards) to be monitored 
more intensely internally after SOX 
since independent boards are likely 
to be better monitors than less 
independent boards. 
Our study is not the first to document how firms 
have taken actions to mitigate the impact of 
SOX. Cohen and Dey (2004) document a case 
of managers taking steps to circumvent the spirit 
of SOX as well. One provision of Sarbanes-Oxley 
requires managers to return any incentive-based 
compensation they receive, as well as profits 
they receive from selling company stock, should 
a firm have to restate its accounting statements 
due to misconduct. Cohen and Dey (2004) 
find that firms increased the amount of fixed 
salary relative to incentive-based pay after SOX, 
effectively nullifying the act's attempt to stop 
managers from profiting from misstated financial 
statements. 
THANK YOU TO OUR DONORS 
The School of 
Business is proud 
to offer its students 
the most valuable 
learning experiences 
both in and out of 
the classroom. 
Without the 
generosity of 
our donors, 
a number of 
these quality 
programs 
would not be 
possible. 
Each semester, a number of students 
participate in internships at businesses all 
over the country. Students then reflect on 
and share what they have learned through 
poster sessions and panel presentations to 
encourage other students to gain the same 
important experience. 
Our advisory board members share their 
time and expertise with faculty and students 
alike, and their generosity and involvement in 
fundraising efforts furthers all of the school 's 
initiatives. 
Students are able to attend and participate 
in professional conferences, allowing them 
the opportunity to interact with professionals 
and to begin building a network of colleagues 
even before their careers begin. 
At the School of Business, students 
are encouraged to study abroad during 
their academic careers. Private donors 
have provided funds that help to relieve 
students of some of the costs of 
studying abroad, helping to remove the 
final hurdle of 
participating 
in such a 
life-changing 
experience. 
For more information on how to make a gift 
to the School of Business, please contact 
Jacqueline Joines, CFRE, Director of 
Philanthropy, by phone at 217-581 -5181 or 
by e-mail at jsjoines@eiu.edu. Contact us 
today to help create an opportunity for our 
students that can change their lives! 
To learn more about how our donors' gifts 
benefit our students, visit www.eiu.edu/ 
business/spotlight_activities.php 
Dr. Kesha Coker 
Assistant Professor of Marketing 
Dr. Coker received 
her Ph.D. in business 
administration and her 
MBA from Southern 
Illinois University, 
Carbondale. She has 
abundant experience 
in the business world, 
having worked for 
Angostura Limited 
and the Petroleum 
Company of Trinidad and Tobago Limited 
(PETROTRIN), where she served in a number 
of capacities including marketing, information 
systems and as a business systems analyst. 
Dr. Coker's research centers on 
understanding the behavior of consumers as 
they operate in their social environments and 
in response to marketing communications. 
She has worked collaboratively on several 
research projects, including research 
on branding, product placements, sales 
promotions, pricing, implicit attitudes and 
technology and marketing. 
Dr. Coker has been awarded the American 
Marketing Association Sheth Doctoral 
Consortium Fellow and the Doctoral 
Graduate Fellowship, both at SIUC. 
Dr. Coker decided to come to the School of 
Business at EIU because she was impressed 
by the faculty's professionalism and 
dedication as well as the students' eagerness 
to learn. She says, "EIU presented the total 
package for a successful academic career." 
Dr. Richard Wang 
Assistant Professor of Accountancy 
Dr. Wang was 
awarded his Ph.D. in 
accounting from the 
Victoria University of 
Wellington in New 
Zealand; he also 
received his bachelor's 
of commerce and 
administration from 
the same institution. 
He has worked as an auditor for Deloitte in 
the Wellington office. He has also served 
as a visiting lecturer of accounting at the 
Australian National University. 
Dr. Wang 's current research is on the role 
of accounting conservatism in financial 
reporting. He is also interested in how 
to integrate accounting with monetary 
economics. 
While completing his doctorate, Dr. Wang 
was the recipient of the Victoria University 
of Wellington School of Accounting and 
Commercial Law Ph.D. Scholarship. He has 
also received the R. W. Steele Scholarship for 
the best post-graduate student in accounting 
at the University of Wellington. 
Dr. Wang came to EIU because of the 
balance between teaching and research, the 
friendliness of the faculty, and the small town 
environment. 
Dr. Marko Grunhagen 
Lumpkin Distinguished Professor of 
Entrepreneurship 
Dr. Grunhagen 
earned his Ph.D. 
from the University 
of Nebraska, 
Lincoln, and his 
MBA from Eastern 
Illinois University. 
He served as an 
associate professor 
of marketing at EIU 
before obtaining his 
current position as distinguished professor. 
His academic teaching experience includes 
positions at Clemson University in South 
Carolina, Southern Illinois University at 
Edwardsville and at the University of 
Nebraska at Lincoln. 
Dr. Grunhagen conducts research in the 
broader area of small business marketing 
and retailing in an international context, and 
his research has resulted in more than 50 
published journal articles, book chapters, 
and conference proceedings. He has been 
recognized as an expert on franchising and is 
often contacted for insight on the topic. 
Dr. Grunhagen has been the recipient of the 
Arthur S. Karp Award from the Educational 
Foundation of the International Franchise 
Association, and he has received numerous 
research, teaching, and service awards 
from the universities at which he has 
taught. 
As for why he came to EIU, Dr. Grunhagen 
says, "EIU was my first 'stop' in the U.S. 
in my academic career, and I have always 
had very fond feelings for the university as 
well as the community. I believe that EIU 
has many strengths and much to offer, 
not only to students, but also to me as a 
faculty member. I am very appreciative for 
the support I have received in pursuit of my 
research and classroom activities." 
Dr. David Fleming 
Assistant Professor of Marketing 
. '
Dr. Fleming 
received his Ph.D. 
degree from the 
University of South 
Florida, Tampa. 
He has worked at 
both community 
colleges and 
state universities 
throughout his 
career. 
Dr. Fleming's research focus covers a 
variety of topics, including the impact 
of technology on the sales and services 
areas. This includes technological impacts 
on business-to-business relationships, 
employee behavior, services, personal 
selling, sales management, and 
salesperson learning. He is interested in 
finding better ways to measure and train 
people in the key competencies needed 
to be a successful salesperson, as well 
as the psychological factors that impact 
customer and employee behavior in sales 
and service settings. 
A few of Dr. Fleming's recent accolades 
include receiving the Doctoral Fellow 
Award at the 2009 National Conference 
in Sales Management as well as the 
University of South Florida's College of 
Business Ph.D. Student Research Award. 
Dr. Fleming chose EIU because of the 
balance between teaching and research, 
as well as the small town feel of Charleston 
and the surrounding areas. 
Dr. James Sysko 
Assistant Professor of Management 
Dr. Sysko received 
his Juris Doctor 
from the Widener 
University School of 
Law in Harrisburg, 
Pa., and his M.S. in 
human resources 
from the University 
of Scranton, also in 
Pennsylvania. 
• His professional career has included 
serving ~a sp.eci<;~1'1nvestigator ·-<~ ., • 
and depul;; attor~ey gEmeraljoe, the . ; 
~ennsylvania Office of Attorney-Generals 
Bureau of Consumer Protection. He has 
also served as an assistant professor of 
business administration and Business 
Ethicist Scholar for King's College in Wilkes 
Barre, Pennsylvania. 
Dr. Sysko's research focuses on applied 
business ethics with an emphasis on 
organizational ethics in healthcare, the 
ethical lapses/collapses contributing to 
the current "Great Recession," and the 
pedagogies most suitable for teaching 
business applied ethics. 
Dr. Sysko has been the recipient of the 
"Best Paper Award" from the Business 
and Health Administration Association. He 
has also been honored for his leadership 
and service to the universities that he has 
served. 
Dr. Sysko is proud that EIU chose him, 
saying that he is eager to take his teaching 
and scholarship to a higher level. 
Dr. Yoshie Lord 
Assistant Professor of Accountancy 
Dr. Lord completed 
her Ph.D. at 
Temple University. 
Her professional 
experience 
includes working 
in labor and data 
management at 
a pharmaceutical 
company. She 
has also gained 
teaching experience 
iQ cost and management accounting and 
in the executive MBA program at Temple 
University, as well as the University of 
Georgia and Georgia College. 
Dr. Lord is interested in researching CEO 
compensation and managerial incentive 
problems. Additionally, her research 
includes accounting valuation models, the 
effect of intangible investment on valuation, 
the implication of non-recurring items, and 
inefficiency in resource allocation decisions 
and frontier estimation. 
Dr. Lord came to EIU because the faculty 
members are so welcoming and friendly, 
and there is good communication among 
faculty members and students. She also 
said that there is an efficient planning and 
decision-making process established 
within the School of Business. 
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Each year, EIU holds a Publishing Scholars reception to showcase the recent scholarship of our faculty. 
The following School of Business faculty members were recognized as publishing scholars in 2009: Dr. 
David Boggs, Dr. Ayse Costello, Dr. Thomas Costello, Dr. Suzanne Davis, Dr. Dean Elmuti, Dr. Marko 
Grunhagen, Dr. Heather Jia, Dr. Denise Smith, Dr. Melody Wollan and Dr. Charles Wootton. 
Dr. Dean Elmuti , professor of management, and Dr. William Minnis, associate professor of management, 
have been recognized by the Emerald Literati Network for their article titled "Longitudinal assessment of an 
integrated industrial supply chain" that was published in the Supply Chain Management: An International 
Journal (Vol. 13, No. 2, 2008); the paper was named a "Highly Commended Award Winner" at the Literati 
Network Awards for Excellence 2009. Dr. David Boggs, assistant professor of management, was also 
recognized by the Emerald Literati Network for "The difficulties in using a cost leadership strategy in 
emerging markets," (published in the International Journal of Emerging Markets) which was also named 
a "Highly Commended Award Winner." 
Dr. Candra (Chuck) Chahyadi's paper titled "Not Paying Dividends? A Decomposition Of The Decline In 
Dividend Payers, " written with Jesus M. Salas, was named the First Runner-up for the 2010 McGraw-Hill/ 
Irwin Distinguished Paper at the 2010 Southwestern Society of Economists in Dallas, Texas. Dr. Chahyadi 
is an assistant professor of finance in the School of Business. Dr. Marko Grunhagen was quoted in the 
November 2009 issue of Entrepreneur Magazine, within the article titled "That's a Starbucks?" by Jason 
Daley. 
Dr. Melody Wollan's article, "Retired but Still Working," co-authored with Sharon Kendrick, was awarded 
the 2009 Best Overall Paper on Conference Theme of MBAA International, sponsored by McGraw-
Hill/ Irwin, and the 2009 Distinguished Paper Award for Conference Theme from the North American 
Management Society (an affiliated organization of MBAA International). The article was published in the 
Journal of the North American Management Society, Volume 4, Issue 1, Spring 2009. 
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